c Department of Health & Human Services
Office of the National Coordinator for
Health Information Technology

Consumer Education And Engagement
Work Group

Communication and Outreach via Media
A Webinar

Session Date: June 15, 2009
2:00 p.m. EST

Health Information Security & Privacy

COLLABORATION

8/31/2009




Georgla


Presenter
Presentation Notes
Thank you, Phyllis.



Georgia also made every effort to ensure that the items in our Communications and Outreach via Media effort were targeted to achieving the goals of promoting consumer awareness and trust in electronic health information.



NEXT SLIDE, PLEASE.


Media Tools - Georgia

Georgia uses a variety of media in its
communication and outreach efforts:

* Publications — Brochures, HTML Emails,
Pharmacy Bag Inserts, and Posters

e Events — Consumer Outreach Education Forums

 Web sites — georgiahealthinfo.gov and
Department of Community Health
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Here are the categories of Media Tools that we used. I’ll talk a little more about each one in a minute.
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Media Tools — Georgia - Publications
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Consumer Awareness Brochure – Introduces consumers to electronic health information.



HTML Email – Sent to consumers identified from various listservs and distribution lists maintained by the DCYH and our health plan partners. It directs them to our website for more information.



Pharmacy Bag Insert – Can be put into or attached to the outside of prescription bags. Another way to reach an even broader audience of health care consumers.



Provider Poster – Posted in physicians’ offices as another means of reaching consumers.
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Media Tools — Georgia - Events

G Healthinfo

Welcome to ...

Get to Know the Facts about

Thaimds be rdh e bk Far iy = Grreasmade e b ] gl b
Srram s s g toperm gl WKt o . arupeipl] repssergle. el ko sl el gy ally el

'\ >
Tmﬂwmmﬂk#pw-z:w%-udm:-? W i m I:'_E“J_thnh

e sy o oy Pemarm e i momr Hendb nbeereerioe v B e hmh;?hh-!h
(Prnnct e iy e gty of por madecal scord., ke Yo Gy [ ——
e Aperaiage, spre et Yy B Sagel? b s vopier hatwss

B A Electronic Health Information

i Py veital 1 Secure. Private. Accessible.
[

P-— R — R " Come Ok Hcten forim

Consumer Consumer Forum
Forum Flyer Welcome Sign

8/31/2009 5


Presenter
Presentation Notes
Consumer Forum Flyer – Advertises our face-to-face meetings with consumers throughout the state. It was sent as a pre-publicity item for the event.



Consumer Forum Welcome Sign – Placed at the entrance to all Forums as further publicity for them.
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Media Tools — Georgia - Web sites
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Health information security and privacy is featured prominently on Georgia’s premier consumer health care site, georgiahealthinfo.gov and also on our agency website, dch.ga.gov.



The dch.ga.gov site provides links to other states’ sites.
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Media Tools Development Process - Georgia

8/31/2009

Referred to the DCH and OHITT strategic plans to develop
an overall vision for the HISPC/CEE initiative

Conducted meetings with Steering Committee to develop a
standard message on security and privacy

Researched and reviewed consumer education tools
developed by other HISPC/CEE states

Worked with georgiahealthinfo.gov team and dch.ga.gov
webmaster to determine “best fit” for HISPC/CEE information
on web sites

Hired design/marketing consultant to develop original
materials and to tailor existing materials to meet Georgia’s

needs

Pilot tested materials internally with DCH staff and externally
with HIE grantee organizations


Presenter
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As are many other states, Georgia is engaged in the minimization or elimination of silos among initiatives. We want work together internally and externally in these effort.



Therefore, our development process took an enterprise – state – hometown perspective.



(READ SLIDES BRIEFLY.)


Resources Requirements - Georgia

8/31/2009

e Publications - Brochure, HTML Emall,
Pharmacy Bag Insert, Poster —
design/marketing consultant -

* Events — Consumer Outreach Education
Forums — DCH staff (including privacy
officers)

* Web sites — georgiahealthinfo.gov and
Department of Community Health — DCH
staff
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Regarding resources:



We engaged experts when needed (design/marketing consultant and IBM for georgiahealthinfo.gov) and also used internal staff as appropriate.
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Lessons Learned - Georgia

8/31/2009

Involve stakeholders at every level throughout the
communication and outreach efforts

Encourage collaboration by using products
developed by others and by sharing products with
others

Encourage frequent and open communication

Continue to “measure” your communication and
outreach efforts — “If you don’t measure it...it
doesn’t matter.”
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Georgia’s lessons learned can be summarized in these few words:



Involvement at the every level

Collaboration across every level

Communication – always

Measurement  - essential!



(READ SLIDE BRIEFLY)


Customization Opportunities - Georgia
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Georgia developed a HISPC Vision
Statement that it used throughout its
communication and outreach efforts. This
statement served as the unifying theme in
all publications, events, and websites.

Secure...Private...Accessible
Everything you need to know about the security
and privacy of electronic health information
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For Georgia, planning was the key!



Develop a vision for what you want to do (remember the Takeaways):

Who, What, When, Where, Why, and How. These are reflected in Georgia’s vision statement (READ IT)



Use your vision as a unifying theme for all your communication and outreach efforts. It’s a great technique for keeping everything on track.



-----------------------------------------------------------------------------------------------

AND WITH THAT, I”LL TURN THE PRESENTATION OVER TO MY TEAMMATE FROM NEW YORK, ELLEN FLINK 
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